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1 Added Value

1.1 Relationto SHOTPROS Work Packages (WPs)

WP8 is a horizontal work package that contributes to the prdjectughoutits duration. The

aim of WP8 is todisseminate the projects results, communicatee progress and
accomplishments and expldite gathered knowledge of SHOTPROS. The present deliverable
reports on the(printed) materialsthat were developed to achieve these goaksa followup
report from D8.3¢ Dissemination Material .1

WP1: Project Management

WP6: Human Factors Studies & Experiments

WP2: Requirements WP3: Training WP7: Evaluation
Analysis & User Concepts & New Phase with
Research Innovation Approach Field-Trials and

Generation of

Final Results &
WP4: Training Impacts
Experience A t,

Modelling & Scenario
Development

WP5: Contextual VR Simulator-Toolkit

| WP8: Dissemination, Exploitation & Communication |

[ — p— |
Figurel: SHOTPRQ%ork Packages and its relation to 8/P

¢CKAa LINR2SOG KlIa NBOSAOGSR FdzyRAYy3I FTNRY (KS -
Programme under grantagreement No 833672The content reflects only the SHOTPROS
consortium's view. Research Executive Agency and European Commissionabladbt any use
that may be made of the information contained herein.
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1.2 D8.4is informed by the following deliverables:

Deliverable| How did theses deliverables influenceS8D}

D8.1 The present deliverable is influenced by the overall communication and
dissemination strategy of theroject as outlined in D8.4 Dissemination
Plan. Specifically, the visual identity, style guide and content experience
strategy (see D8.1, chapter 3 & 4) had an influence on the development
the dissemination materials.

D8.3 Thedeliverable is influeced by D8.3 Dissemination Material V1 dtsbuilds
on the first set of materials and reports on the additional materials that w
developed to support the project and its activities (such as attendimd
hostingrelevant evens) where the materials werdistributed.

D8.5 The D8.5 Policymaker toolkit ispart of the printed materials developed
SHOTPROS and therefore part of this report.

Tablel: Influence of SHOTPROS deliverablessoh D

1.3 D8.4consequently feeds into the following deliverables:

Deliverable| How does B.4 influence other Deliverables within SHOTPROS

D8.9 All dissemination activities from M18 to42 will be reported in D& -
Reports orDissemination Activitiemcluding 'VRPoliceTraining Network'
ReportV2 This includes a reporting on 1) the development of printed
materials and 2) the occasions where they were handed out.

Table2: Influence of B.4on other SHOTPROS deliverables
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2 Introdudion

The followingdocument reports on thalissemination materialthat were developed during
the project The aim of the dissemination material is to inform teéevanttarget grougs (with

a special focusn the target groupf policymakersand end userof law enforcement

agencie} about the project and provide information in a concise and condensed Wihy.
materiak were and will bedisplayed and handed out at conferences, events and megtog
support the presented messages

The designof the printed materialsfollows the Visual Identity / Style Guide from the
Dissemination Plan (D8.1lso,the use of the logo, colours and visuals is conform to it.

Legal aspectsAll dissemination and communication materials $HOTPROG&isplay (if
possible) the funding information, the EU emblem, the disclaimer excluding the Agency and
the Horizon 2020 logo as agreed in Art 29.4 and Art 29.5 of the Grant Agreeme3836a'2

mr
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3 Printed Materials

Several sets of printed materials were developed and distribdtethg the projecto provide

the projects target audiences with information about SHOTPR®B deliverableat hand
covers thesecondperiod of the project afterAugust2019 The first peiod is mainly covered
by D8.3, Dissemination material VThe following chapters shall not only provide an overview
of what was developed, but also the strategy and utilisatbeachdisseminatiormaterial.

3.1 Poster

The poster ofSHOTPRQO%s been develped with the aim to provide general information
about the project. It contains, amongst others, the logo, the slogha,objectivesand
information about the project and its relevance. It wdgveloped in the first year of the
project (see D8.3) andhanded out to all partnersfor further usage.Due to the easy
application, it was used as backgrountbr online meetings as well as at events and
presentations.

Strategy & utilisation Introducing the project testakeholders that are not familiar with it

(yet); easy to transport it to events and trainingsd displayit at the venue (see figure 2).

{3sHoTPROS
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3.2 Flya(s)& Folder(s)

The sixpagesflyer that was developed in the first year of the project (see D8.3)adapted
as the project advanced arsdipplemented with additional information about the resudtsd
therefore re-issued.Alsqg the contactto the coordinator and the online and social media
channels are part of théyer.

An additional flyer was developdd present ashort version of the policynaker toolkit (see
D8.5). This flyer was handed out the final conference and meetings with stédetsao
disseminate the relevant content of how to introdusértual Reality YR training to law
enforcement organisations in an executive summarised way and to get readers to download
the full version of it.

Folder with more information but still in@ompact way to be fold#in a A4 size, were created
towards the end of the project to summarise the main findings of the project in an executive
stylefor press and decisiemakers

Strategy & utilisation Introduce the projecto stakeholders and ensurgtake of information
Fa 6002 WBE 27T ;{dispay and haphd out concise project information at all
relevant occasionf.g. meetings, conferences, trainings, FTs, see figued3nform readers
on contact data.

Figure3: SHOTPRGAKyer in the waiting roomat the Field Trial ET) in Buchares{left) (see
D7.1)and policymaker toolkit flyer (right) (see CH.

L
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VR TRAINING

i uncertain and complex events,
T s to be highly effective and 10
\:- 1 from experiences. It enables police
Jtficers to focus on task-relevant input
in stressful situations. Human factors
(personal, contextual, organisational or
societal) heip to create variable and
cealistic VR training for different stress
situations. LEA organisations are aware
of digital transformation in general and
VR technology in special, but like many
others, they face many challenges.
SHOTPROS delivers know-how for them.

Figure4. 4-pages folder for compact, but still detailed oview on the main project results

3.3 Roltups

The SHOTPROS®II-ups serve as portable presentation system and can be setvitpin a
minute. It serves asisual support for presentations, meetings azah be displayed avents.

They show presence of the project on photos and videos done by participants or members of
the press when published via different channdtsaddition to the first rodup (see D8.3), an
adapted version was made after the amendmaiith the project extensin of 6 months with

the corrected duration anén updatedpicture. As the project advanced, a dedicated i

for the VR Police Network (s&8.10)was designedo attract new members by displaying it

at events.Additional roltups with projects photosrad the networks & project logo for the

final conferenceTo save resources the ralp was always part of thevent planning and
typically was shipped together with the SHOTPROS VR solution itself.

¢CKAa LINP2SOl KIFa NBOSAGSR TFTdzyRAy3I FTNRBY (KS -Eﬁi

Programme under grantagreement No 833672The content reflects only the SHOTPROS
consortium's view. Research Executive Agency and European Commissionabladbt any use
that may be made of the information contained herein.
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Strategy & utilisation the projectand the networkd | S 23yt | y O Kupsbranild¢éhts NP €
and trainings that werattended orhosted by SHOTPROS / the VR Police Netaratkvere
prominentlyplaced at the venues (see figure 4 &@&)awareness raising

Figure5: VR Policdletwork Figure6: SHOTPROS Rgll at the SIAK VR Network worksh
Roltup at theFT Buchares (see D8.9)
(see D7.1)

3.4 Policymaker toolkit

The policymaker toolkit was developed with the aim to materialise project results and
knowledgefor the target group of policy and decisionakerswithin the law enforcement
industry across Europerlhe toolkit compiles materials that are relevant to policy strategies
and decisionsand help policymakersto understandrequirements of LEAsoncerningVR
training. It wasdistributed at the final conference (see D8.11) ahd downloadable version
will bereported inthe respectivedeliverable (see D8.5).

Strategy & utilisation Concisely inform polieyand decisioamakers about the resultsfdhe
project and convince them of the added value of the project and its resliigjbution at the
final conference and 1:1 meetings
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4 Giveaways

In addition to the printed materials that aim at providing information, several-givays were
developed and distributedo 1) enhance the recognition value,f®y practical reasons and 3)
to trigger further research on and interaction with SHOTPROS.

Most of the giveaways presented in the following swdhapters were distributed at the
different studies (see D6.1gnd events with SHOTPROS presence. Especially the field trials
(see D72), where alarge number of relevant stakeholders (e.g. police officers, students,
policy-maker, etc.from outside the consortiunattended wereequipped with this raterial

to approacheven lager targetgroups By providing them witlvaluableSHOTPROS branded
give-aways (in addition to the flyar other more contentbased materigl we ensuredoyalty

to andbrandrecognition of the project even after the end of teeent.

4.1 Notebooksand Pens

SHOTPROS brandedtebooksand pens were used at all events, meetings ahdlies(see
figure 7). This was convenient fall participants since they could use them to take notes
during the studiegndfill out the questionnairesand also served the branding purpose

Figure7: SHOTPROS pesl notebooksit the FT Seibersdorf (see B)7.
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4.2 Peanuts

Small bags with peanutsitlr the project logo and website were distributed as snack at the H
studies (see D6.1) and the FTs (see D.7This was done to ensure that all participants who
take them home, also have the link to the websatgh them.

4.3 Bottles

The reusable drinking bottles were specificatiydered for the FTs (see [2J and the final
conferenceto reduce plastic waste from onay bottles and cupDue to the large number

of people coming together at those events hosted by SHOTRR&HS, neessary to provide
them with drinks (for example during or after the training). However, the SHOTPROS
consortium decided to do thisnithe most ecologicalriendly way by encouraging all
participants touse the bottles and keep them.

The bottles are brandkwith the SHOTPRQ@8ormation at one sideand VR police Network
logo andwebsite linkon the other sideas well as the funding information and EC emb(see
figure 8)to target both aspects, the project itself as well as ¥ and Police network that i
planned to live on even after the end of the project.

I' g "
|
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Figure8: SHOTPR@SVRPNbottles
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4.4 Bags

Alsqg the ecofriendly branded jute bags were developed and orderddr practical and
ecological reasons. They facilitate transport of small items (such as other materials,
guestionnaires, equipment) anceduce the waste at events. In addition, participamisre
encouragedo take themhome and have a reminder of the prajeand the VR police Network.

Figure9: Giveaways at the FT Bucharest (see D7.1)

4.5 Patches and Stickers

Patches withvelcro on the back were developed for two reasdnatches like this are typically
used by law enforcement personnel on their tactical shirts to identify théitiations or
memberships an@chievements. Based on that background and our main target gtbep,
built anideal solution to identify equipmeén(e.g. the VR Suits or the multisensory platform
[MMSP] see figure 9 and 3J®n the one handand secondly, they have been applied by LEA
partners on their police equipment tehow a SHOTPROS affiliation (either by partners or by
others who executed a traing). Police members typicallgollect such patches from events
and other organisations and display them in their officggtches from SHOTPROS now are
part of this tradition and are displayed in offices of decision makers all over E8BIGETPROS
andVRPNstickers were used for materiaisherepatches could not be applied and distributed
as giveawayamongst stakeholders.

¢KAa LINR2SOl KLFa NBOSAOSR TdzyRAy3d FTNRY G(KS - 1RO
Programme under grantagreement No 833672The content reflects only the SHOTPROS

consortium's view. Research Executive Agency and European Commissionabladbt any use

that may be made of the information contained herein.
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Figurel0: SHOTPROS patches on the VR Figurell: Patch on the MMSP

5 Material for the final conference

The finalconference was the biggest event hosted by SHOTPROS and therefore a selection of
additional materials, such as thpginted conference programbags, pens, a glossy map with
information material and flyers, a iyonthe SHOTPROS VR solution, wts orderedIt was
decided to hand out goodie bags to the participants to ensure that all dissemination material
that was ordered earlier in the project can be distribuiadch sustainable manner.
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